Hashtag Strategy Guide for Client Social Media Accounts
Hashtags are essential tools in social media strategies, helping you increase visibility, engage with targeted communities, and shape the brand narrative. This guide breaks down the types of hashtags to use and their purpose so that each hashtag you choose aligns with the overall goal of the post.
But first, let’s explore how social media platforms use hashtags.
Social media platforms use hashtags in a variety of ways to enhance user experience, engagement, and discoverability. Here's how they typically utilize hashtags:
1. Content Discovery
Hashtags act as keywords or labels that make content discoverable. When users search for a specific hashtag or click on a hashtag in a post, they are shown other posts containing that hashtag, which increases the reach of the content. Hashtags categorize posts into topics or trends, helping users find content related to their interests.
2. Trending Topics
On many platforms, hashtags can be part of "Trending" topics or "Explore" feeds. These are typically hashtags related to events, movements, or conversations that are gaining traction. Social media platforms like Twitter, Instagram, and TikTok use algorithms to track the popularity of hashtags in real-time and showcase them to a wider audience.
3. Conversation & Community Building
Hashtags help create or foster communities around specific interests, ideas, or movements. Users often follow specific hashtags, and this allows them to stay up-to-date with conversations or developments in certain topics (e.g., #BlackLivesMatter, #SustainableFashion). This can drive discussions, activism, or fan communities.
4. Campaigns and Brand Visibility
For businesses, hashtags are key to running marketing campaigns. Branded hashtags allow businesses to promote a specific event, launch, or promotion while encouraging user-generated content. Platforms like Instagram and Twitter allow businesses to track the performance of these hashtags, measure engagement, and increase visibility.
5. Engagement & Interaction
Hashtags often encourage users to engage with content through participation in a challenge, contest, or movement. For example, platforms like TikTok rely heavily on hashtag challenges, where users post videos under a specific hashtag to join in on a larger trend. This type of interaction boosts engagement and community participation.
6. Influencer & User-Generated Content
Influencers and users can leverage hashtags to increase their reach and engage with specific campaigns. Hashtags help users connect with influencers and companies around a common theme or promotion. Businesses can track the performance of user-generated content (UGC) by monitoring hashtag usage, fostering relationships with users, and amplifying their reach.
7. Content Organization
Hashtags serve as a way to organize content, making it easier for users to navigate specific topics or themes. For instance, #travel, #fashion, or #food are widely used hashtags that help categorize posts under common interests, making it easier for users to find content they’re interested in.
8. Cross-Platform Integration
Hashtags allow for cross-platform engagement. Many users and businesses use the same hashtag across multiple social media platforms, such as Twitter, Instagram, and Facebook. This increases the visibility of the hashtag, allowing it to trend on different platforms simultaneously, expanding its reach and engagement.

General Guidelines 
Here is a general guide to follow when creating specific hashtags for your clients social media marketing program. 
1. Emerging Trends Hashtags (To Capture Trends and Conversations)
These hashtags are related to current events, pop culture, or viral topics. They are often short-lived but provide the opportunity to capitalize on timely conversations. Using emerging trends can help your posts join broader social discussions, boosting engagement and visibility.
Examples:
· #AIForAll
· #SustainabilityMatters
· #2025TechTrends
When to use:
· To join trending conversations and increase visibility quickly.
· For content related to timely news, events, or movements.
· To stay relevant and in tune with what’s currently capturing audience attention.
Best Practice:
· Be cautious of jumping on every trend. Ensure it’s relevant to your brand or the client’s message.
2. Event-Specific Hashtags (For Activations, Collaborations, and Partnerships)
These hashtags are designed for particular events, collaborations, or campaigns. They’re useful for managing conversations around specific moments and can help participants and audiences track the event or campaign’s engagement.
Examples:
· #ClientEvent2025
· #BrandLaunch
· #PartnershipForChange
When to use:
· For product launches, events, or special promotions.
· To track and consolidate conversations around an event or activation.
· During collaborations or partnerships to create a unified hashtag for participants to use.
Best Practice:
· Create unique, memorable hashtags that are easy to share and spell.
· Use across all marketing materials to drive consistency and awareness.
3. Branded Hashtags (Building Brand Identity)
Branded hashtags are exclusive to your client’s company, campaign, or products. These hashtags help build brand recognition and foster a sense of community around your client’s content.
Examples:
· #ClientName
· #ClientProduct
· #ClientMission
When to use:
· For branded content, campaigns, or community-building efforts.
· To encourage user-generated content and engagement.
· For long-term campaigns that reinforce brand values and messaging.
Best Practice:
· Keep branded hashtags simple, memorable, and specific to the brand.
· Consistently use them across platforms for a cohesive brand presence.
4. Industry-Specific Hashtags (Niche Targeting)
Industry-specific hashtags target communities with shared interests or professions. These hashtags are more specific than general reach hashtags and help you connect with a highly engaged audience in a particular field.
Examples:
· #FintechInnovation
· #SustainableInvesting
· #TechLeadership
When to use:
· When targeting niche industries or professions.
· For content tailored to industry-specific discussions or news.
· To reach a more focused, engaged audience interested in specific topics.
Best Practice:
· Research trending and relevant hashtags within the specific industry.
· Avoid overusing, and choose hashtags that strike a balance between reach and relevance.
5. General Hashtags (High Visibility, Broader Audience)
These hashtags are widely used and serve to cast a wide net. While they may not target a specific group, they increase visibility and reach a broad, general audience.
Examples:
· #Marketing
· #Leadership
· #Innovation
When to use:
· For posts where you want to boost visibility to a larger, broader audience.
· When introducing general topics or content that appeals to a wide demographic.
· When creating posts that aim to increase engagement with the general public.
Best Practice:
· Avoid overuse. Stick to a small number of highly relevant general hashtags that suit the content and audience.
· Focus on quality over quantity when it comes to broad reach hashtags.

How to Build a Balanced Hashtag Strategy
· Mix and Match: Use a combination of these hashtags in every post to target both broad and specialized audiences.
· Monitor Hashtag Performance: Track the performance of your hashtags to determine which ones drive engagement and adjust your strategy accordingly.
· Stay On-Brand: Ensure that all hashtags align with your client’s voice and values.
By following this guide, you’ll be able to maximize the potential of hashtags and elevate your client’s social media presence.

Hashtag Strategy in Action
Here is an example hashtag strategy we applied to a client of ours. You can see how we applied the different categories within this guideline to help us create hashtags that are specific to their marketing goals and industry.

1. General Hashtags (High Visibility, Broader Audience)
These hashtags will help boost visibility across social platforms and tap into larger conversations within the gaming, tech, and Gen Z spaces.
· #GenZ
· #GamingCommunity
· #DataDriven
· #BrandEngagement
· #TechInnovation
· #DigitalMarketing
· #FutureOfMarketing
· #GamingCulture
· #DataScience
2. Industry-Specific Hashtags (Niche Targeting)
These hashtags help position Brag House within more specific, relevant industries and target Gen Z-focused, gaming-centered, and data-driven audiences.
· #MediaTech
· #GenZMarketing
· #PredictiveAnalytics
· #GamifiedMarketing
· #LoyaltyTokens
· #InGameActivations
· #BrandLoyalty
· #GamingTech
· #BehavioralInsights
3. Branded Hashtags (Building Brand Identity)
These hashtags are designed to strengthen Brag House’s brand identity and create a unique, recognizable tag for community and content building.
· #BragHouse
· #BragHouseCommunity
· #BragBucks
· #BragEngage
· #BragItOut
· #BragHouseGaming
· #BragYourWay
4. Event-Specific Hashtags (For Activations, Collaborations, and Partnerships)
These hashtags focus on events and partnerships (like Learfield or university activations), creating visibility for specific initiatives.
· #LearfieldPartnership
· #BragHouseXLearfield
· #GenZEvents
· #CampusGaming
· #CollegeSportsGaming
· #BragHouseLive
· #GenZOnCampus
· #CollegeRivalry
5. Emerging Trends Hashtags (To Capture Trends and Conversations)
These are future-focused or trending hashtags related to tech, gaming, and predictive analytics, keeping you relevant to conversations that shape the space.
· #AIInMarketing
· #MachineLearning
· #PredictiveTech
· #GamingTrends
· #NextGenTech
· #InnovationInGaming
· #BehavioralTech
· #DataAnalyticsForGood
6. Engagement and Action-Oriented Hashtags (Encouraging User Interaction)
These hashtags focus on engagement, encouraging users to interact and share their thoughts, ideas, or gaming experiences.
· #BragYourWay
· #GameOnWithBrag
· #BragChallenge
· #PlayToWin
· #LevelUpWithBrag
· #ShareYourBrag

