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CONSIDERATIONS FOR AN ENGAGING EVENT

e Define your target audience

e Create a topic that captures the audience

e Presentation slides, different from the Corporate Presentation?
e Invite guest speakers who add value

By taking time to conceptualize, plan and prepare we can create a
unique and engaging event with increased attendance rates.



CAMPAIGN

IT'S MORE THAN THE LIVE EVENT!

To ensure a successful event we need to
consider the complete campaign.

In the following slides you will see examples
of a complete campaign.

We understand that each client is unique in
their requirements so pledase use these as a
guide to create the complete campaign.

CAMPAIGN PHASES

CAMPAIGN PREP

CAMPAIGN APPROVAL

CAMPAIGN PROMOTION

LIVE EVENT

LIST MANAGEMENT

POST PROMOTION
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THE SET UP

COMPONENTS:

About/BIO

We need a compelling summary of the webinar event and list of topics that
will be discussed in the webinar, along with the BIOs of the Speakers.

Account Lead

Target Audience

We need to define the Target Audience and request a quote on how long it
will take to target the right investors. This will be a factor in determining the
timeline of the campaign.

Account Lead

We need to complete the schedule template, with dates, for the complete

up automation. This is a factor in determining the timeline of the campaign.

Schedule : Account Lead
campaign.
For a physical event, we need to determine the style of event, capacity target,
Place and budget, this will help us find a suitable location for the event to propose Account Lead
to the client.
We would create all campaign assets prior to launching the campaign to set .
Assets Palg P J PAlg Marketing




THE SET UP

COMPONENTS:

Important Question: What email infrastructure is the client using or does this need
to be set up?

Invites We can design email and social posts to announce and promote the event. Marketing

We can design a landing page to capture RSVPs. This landing page can be
Landing Page designed with a custom registration form and consent policies to gather the Marketing
right information.

Depending_on the client’'s emadil infrastructure we can review the possibility of
Automation setting up automation. Alternatively if they need this infrastructure setup, it Marketing
will take 5 business day.

Depending_on the client's emadil infrastructure we can review how best to Account
manage RSVP’'s and the communication plan. Lead/Marketing

List Mangement




PROMOTION

COMPONENTS:
Timeframe We recommend 1 month + prior to the event date to promote the event. AccountlLead
We recommend promoting this on the social channels that reach the target
Channels audience, by targeted email to clients distribution list and featured in the AAIR Account Lead
newsletter.
Sponsored/Boosted There is the option to “boost” the post, turning the event post into an Ad to Marketin
Post reach more audience, if appropriate for the event. Additional spend required. J
We have a network of partners that can help distribute the event notice, this
Sponsored Partners can be through their newsletters or social channels. Possible additional spend Account Lead
required.




THE LISTS PREP PHASE

Capital Marketing Tar?eting Exercise

(X Time

TARGETING AND LIST MANAGEMENT

Creates a new Contact List for this event
To ensure a successful event we need to

) . promotion
consider the target audience.
Our approach is to take run a targeting PROMOTION PHASE
exercise to identify investor profiles from
within our community and we will also Email Call Out

target new contacts. This effort is
completed by the Capital Markets team.

POST EVENT PHASE
All"Leads” are appropriately tagged to the
Client account event to support

. . Email
communicadtion plans.



COMMS PLAN

ADD DATE
Social Post
Landing I?a?e (if applicable)
(Mailerlite

News Release  ADD DATE ~ ADD DATE
REGISTER ADD DATE ADD DATE

Email Reminder Reminder Mailchim Thank You 24 Hour Post Event
Email 1 Email 2 P Email Notice Email Email
Call
Semmpelgh Post Event

Social Post




THE EVENT

COMPONENTS:

Host(s)

Please determine who the host will be for this webinar.

Account Lead

Script

We need to prepare a script for the webinar that will be sent to the Client in
advance. This script must include an intro, disclaimer, and pre-populated
questions.

Account Lead

Timing

Average timing of the presentation is 45 min, 30 mins presenting with 15 min
Q&A. Important to put in the invitation the time to arrive and the time the
presentations start.

Account Lead

Interactive

(If applicable) Account Lead must be present during the event to manage
questions, schedule of events and other coordination efforts with the client.

Account Lead




POST

EVENT

TO CONSIDER
Recording (If applicable) The raw video will be saved in the client folder. Marketing
The marketing team will edit the Long Form Video with Slide overlays. The
video will be sent to the Account Lead to select the TimeStamps for where to
place the overlayed slides or copy. Upon Request we can slice the
Post Editing presentation into Video Shorts. Please see example: Account Lead & Marketing

https://preview.mailerlite.com/t8i5f29296

Turn Around time is: 48 hours. This is a consideration for the complete
campaign timeline.

On Demand Video

On-Demand Video (Long or Shorts) are placed on custom event landing
page

Marketing



https://preview.mailerlite.io/preview/1159002/sites/136046334543136232/rakovina
https://preview.mailerlite.io/preview/1159002/sites/136046334543136232/rakovina

EXAMPLES

PAST CAMPAIGNS

Included Email, social and custom landing page for registration
and on-demand:

Branded Emails (Pre, Post, On-Demand Email Example)

PRA COMMS : . :
-Branded Landing Page for Registration (Pre, Post Example)
-4 Pre-Promotional Posts (2 for AAIR & 2 for client)
-Turn Recording into Shorts for Post-Promotion Posts (YouTube
Playlist Example)
Stardust Included: Registration Landing_page

WIMBC Included: Branded landing_page.



https://preview.mailerlite.com/t8i5f2q2g6
https://preview.mailerlite.com/o5t0n0p3n6
https://preview.mailerlite.com/b7z0i2s5b9
https://irlabs.ca/events/pre-event-example
https://irlabs.ca/events/navigatingthemedia/
https://www.youtube.com/playlist?list=PLcwnKmO4woPzF2QrQSVMZ5yEShSDfcrB0
https://www.youtube.com/playlist?list=PLcwnKmO4woPzF2QrQSVMZ5yEShSDfcrB0
https://preview.mailerlite.io/preview/1159002/sites/136046352091055867/stardust-power-cocktail-event
https://preview.mailerlite.io/preview/1159002/sites/136046379554309364/wimbc-webinar

EXAMPLES

PAST CAMPAIGNS

Case Study
Stardust Power
(CONFIDENTIAL)

Emails for NASDAQ Opening Bell Ceremony:
e Invite
e Reminder - to those who didn’t confirm on June 28, can resend on July 2

e Confirmed - Automatically
e Reminder to those confirmed - 3 days after confirmation (because they may confirm after June 28 or July

2, so with this delay, it ensures everyone gets the reminder email)
 Day before Event - July 10

Emails for CORE Club Luncheon:
¢ |nvite
e Reminder - to those who didn't confirm on June 28

e Confirmed - Automatically
e Reminder to those confirmed - 3 days after confirmation (because they may confirm after June 28 or July

2, so with this delay, it ensures everyone gets the reminder email)
 Day before Event - July 10

Heres the NASDAQ Bell Ceremony Invite Link
Heres the CORE Club Luncheon Invite link
Live excel sheet of confirmed people.



https://preview.mailerlite.com/g9v0i1h9f8
https://preview.mailerlite.com/c5x4e8l1j4
https://preview.mailerlite.com/t6k6w1w4g9
https://preview.mailerlite.com/p4e2l4z1t8
https://preview.mailerlite.com/l6i8m9o8q2
https://preview.mailerlite.com/z7j8t7n4x7
https://preview.mailerlite.com/g0q2c9o5y5
https://preview.mailerlite.com/i7d9p5u3h8
https://preview.mailerlite.com/f8n0w2g3b4
https://preview.mailerlite.com/s9u7j6g0a2
https://preview.mailerlite.io/preview/1159002/sites/136736662780643101/1W73Ba
https://preview.mailerlite.io/preview/1159002/sites/136736672626771077/zYEupV
https://irlabsca-my.sharepoint.com/:x:/g/personal/rica_irlabs_ca/EXv7gmM0wb9Nv_4ayxrs52EBSjR1jt7RnBqhmDQVUIbGqA?e=jH6ogH
https://irlabsca-my.sharepoint.com/:x:/g/personal/rica_irlabs_ca/EXv7gmM0wb9Nv_4ayxrs52EBSjR1jt7RnBqhmDQVUIbGqA?e=jH6ogH

CAMPAIGN OUTLINE

Proposed Process

Ol

Annoucement
Email

04

02 03 Event Landing
Page
Reminder 1 Reminder 2

Launch Custom Registration Landing Page

05

Thank You
Page &
Email sent

06

Wrap-up
Email

Wrap-up
Report

On-Demand

Landing
Page



https://newsletter.irlabs.ca/subscribed
https://newsletter.irlabs.ca/subscribed

CAMPAIGN OUTLINE

Proposed Process

03

O1 02 04

Event

Annoucement
Email Reminder 1

Wrap-up
Email

: : : On-Demand
Launch Custom Regiistration Landing Page WRrgg;rlip Landing

Page




NEXT STEP...

If you are ready to start planning, submit a
Ticket to Marketing and let’s get going!

Submission Form - Click Here
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https://wkf.ms/46ljfKS

